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INTRODUCTION PROJECT 
OVERVIEW

WHAT IS MIL? MIL AND 
LIBRARIES

TEACHING MIL



1. Introduction
WHO WE ARE, WHO YOU ARE, STRUCTURE OF THE DAY 



Introductions

Dr. Eileen Culloty, 
Dublin City University & EDMO Ireland

Martina Chapman, 
National Coordinator, MLI



Introductions

• Who are you?

• Where are you from? 

• Have you / your library been involved in any Media Literacy activities?



Structure of the day

Agenda

• Project Overview
• Ice-breaker Quiz
• Self-assessment form
• Exploring Media and Information Literacy
• Coffee break
• MIL in the Community: The role of Libraries
• Teaching MIL
• Review



2. Project Overview
AIMS,  STRUCTURE,  TEMPLATES,  TIMELINE



MIL-CC

A pilot project testing:

● What works well in library settings

● What supports or formats are most 
useful

● What barriers exist to delivering media 
literacy activities



MIL-CC

Developed and delivered by: 

Supported in Ireland by: 



Aims

● Increases public librarians’ knowledge and understanding of media

literacy

● Builds librarians’ confidence to curate events and engage with the

public on media literacy topics

● Adapts to the realities of library work including limited time, diverse

audiences, and low-tech environments



How it works
● Live training sessions (in-person and on 

Zoom)

● Self-paced learning via online materials

● Design and delivery of your own 
community-based MIL activity

● Evaluation



Self-paced learning

https://learntocheck.org/

https://learntocheck.org/



Self-paced learning
https://learntocheck.org/

https://learntocheck.org/

https://learntocheck.org/en/item/how-to-analyse-manipulated-content-on-social-media/


Project Work 
● Shared Drive

- Guidelines for preparing a project 
and activities
- Guidelines for evaluating a project 
and activities 
- EDMO Guidelines for effective MIL 
initiatives
- Extra resources
- Opportunity for you to share 
resources that you find helpful 





3. Ice-breaker quiz
6 MOCK-UP HEADLINES-ONLY 3 ARE BASED ON ACCURATE NEWS STORIES



Real or Fake?

1



2

Real or Fake?



3

Real or Fake?



4

Real or Fake?



5

Real or Fake?



6

Real or Fake?



4. Self-assessment
A SHORT SURVEY OF YOUR VIEWS,  SKILLS,  EXPERIENCE



Please complete the 
self assessment 
survey

SCAN THE QR CODE OR VISIT HTTPS:// SHORTURL.AT/NIJWH



5. Media and Information 
Literacy 
WHAT IS IT? WHY IS  IT IMPORTANT?



What is media 
literacy?



What can a media literate 
person do?

What knowledge and skills 
does a person need to 

become media literate?



How media literate are you?

 … people older than you?

 … people younger than you?



“Most of us think we are fairly media literate” (Potter 
2021:16) because we can use and access different 
kinds of media.

But our knowledge may be lacking when it comes to 
understanding the economics of the media industries, 
who controls those industries, how decisions are 
made about media, and how media affects us as 
individuals and as a society.



Media are so complex and diverse that 
there is no perfect knowledge about 

media and its influence.

Media literacy is “multidimensional 
and a continuum” (Potter 2021:37).

Image by Christian Ilies Vasile, 2012.



Media Information Literacy is “a set of 
competencies that help people to maximize 
advantages and minimize harms. 

[It] covers competencies that enable people 
to critically and effectively engage with:

• communications content;
• the institutions that facilitate this content;
• and the use of digital technologies.”

(Unesco, 2021)
 

https://unesdoc.unesco.org/ark:/48223/pf0000377068


Key concept 1

Representations Matter

Media representations are not 
neutral. Every representation 
involves choices about what to 
include, what to leave out, and 
whose voices get heard. 



Key concept 2

Ownership and funding matters

Behind every news outlet, social 
media platform, and streaming 
service, there are owners and 
funders with interests, priorities, 
and agendas.



Key concept 3

Regulation matters

All media—whether news 
organisations, social media 
platforms, or entertainment 
companies—operate within legal 
frameworks.



Key concept 4

Audiences matters

People can experience and 
interpret the same media 
differently. Recognising that 
meaning is contextual doesn’t 
mean all interpretations are equal. 



A final caveat:

There are different views on media 
information literacy. 

Academics, policy organisations, and 
practitioners offer slightly different views on 
what the core or most important ideas are.

But they are broadly aligned. 
 

https://unesdoc.unesco.org/ark:/48223/pf0000377068




6. MIL in the Community
THE ROLE OF LIBRARIES: GROUP WORK 



Group Exercise

● Q.1: What role do you think libraries have in promoting MIL in 
communities?

● Q2: What have you done in your library that might have 
contributed to promoting MIL in your community? 



7. Teaching MIL
CONSIDERATIONS, THEORIES, PRACTICE AND EVALUATION



Guidance on planning, delivery, and evaluation



Guidance on planning, delivery, and evaluation



Wide-range of MIL resources for different topics and target groups



A bank of resources and templates for re-use in the project pack



Improve your Media Literacy
Wednesday 7pm

Would you turn up to 
something like this?



Swipe Left on Scammers: 
Outsmarting Online Cons
Wednesday 7pm



Swipe Left on Scammers: 
Outsmarting Online Cons
Wednesday 7pm

The Algorithm Made Me Do It: 
Who Decides What We See Online?
Wednesday 7pm



Who Can You Trust? 
Navigating Election News and Noise
Wednesday 7pm

Swipe Left on Scammers: 
Outsmarting Online Cons
Wednesday 7pm

The Algorithm Made Me Do It: 
Who Decides What We See Online?
Wednesday 7pm



Imagine you are hosting this session for the public. 

The session will highlight common types of election 
misinformation, guide people through the Electoral 
Commission website, and encourage critical thinking 
about information and sources. 

You have done the recommended planning in terms of 
sourcing relevant material and ensuring it is accessible. 
 

Who Can You Trust? 
Navigating Election News and Noise



Imagine you are hosting this session for the public. 

The session will highlight common types of election 
misinformation, guide people through the Electoral 
Commission website, and encourage critical thinking 
about information and sources. 

You have done the recommended planning in terms of 
sourcing relevant material and ensuring it is accessible. 
 

Who Can You Trust? 
Navigating Election News and Noise

What could go wrong? What would worry you 
the most about doing this?



The Algorithm Made Me Do It: 
Who Decides What We See Online?

Imagine you are hosting this session for other librarians. 

The session will explain key concepts of media literacy 
with a view to helping more staff feel confident about 
talking to members of the public about 
media/information.   

You have done the recommended planning in terms of 
sourcing relevant material and ensuring it is accessible. 
 
What could go wrong? What would worry you 
the most about doing this?



8. Review
QUESTIONS, COMMENTS, NEXT STEPS
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