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1. Introduction

WHO WE ARE, WHO YOU ARE, STRUCTURE OF THE DAY
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Introductions

Dr. Eileen Culloty,

Dublin City University & EDMO Ireland DC U
i LITERACY

Martina Chapman, LITERAC

National Coordinator, MLI
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Introductions

 Who are you?
 Where are you from?

* Have you / your library been involved in any Media Literacy activities?
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Structure of the day

Agenda

Project Overview

lce-breaker Quiz

Self-assessment form

Exploring Media and Information Literacy

Coffee break

MIL in the Community: The role of Libraries

Teaching MIL

Review European| MEDIA AND

INFORMATION (Fund
Managed by ) )



2. Project Overview

AIMS, STRUCTURE, TEMPLATES, TIMELINE




MIL-CC

A pilot project testing:

e \What works well in library settings

e What supports or formats are most
useful

e \What barriers exist to delivering media
literacy activities
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MIL-CC

Developed and delivered by:

ISCTE £ IUL learn &

Instituto Universitario de Lisboa to c e

Lisbon University Institute

Supported in Ireland by:

@ LGMA NTERACY

An Ghniombhaireacht IRELAND

Bainistiochta Rialtais Aitiuil

Local Government
Management Agency

DCU
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® Increases public librarians’ knowledge and understanding of media
literacy

e Builds librarians’ confidence to curate events and engage with the

public on media literacy topics

]
I I e Adapts to the realities of library work including limited time, diverse

audiences, and low-tech environments
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PLAN

Design a media literacy
activity that fits your

library and community

LEARN

Take part in live and
self-paced sessions to
build knowledge and
skills.

How it works

REFLECT
Share feedback,

reflect with peers, and
help improve future
training.

Try it out. Put your
plan into action and
see what works.

Live training sessions (in-person and on
Zoom)

Self-paced learning via online materials

Design and delivery of your own
community-based MIL activity

Evaluation
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Self-paced learnin

https://learntoc

heck.org/

MILCC =
Overview of MIL-CC Course Content

Module 1 - Introduction (6h)

The: aim of Module 4 of th: SOUrSE 5 0 IMMaUCE B COUrsE 4 Stutents provioe them wih
chear cuervie of the course, including the structure and fomeat of the course, kiy dates
Mol 1 wil atse infroduce siudenis to core MIL cancepis. e roie of Ibranes as wel as
key principles jo keep in mind when developing iraining nitialives.

Moduie 1 s conslsis of ihree learning Blocks:
® Biook 11058 3 hoUr Neperson MEinng SESS0n 1o be compiehed by June 18
* Blook 1.2 /s 1.5 howrs of independent siudy conpiebed by e mid-July
*  Blogk 1.3 0s 1.5 hours of ‘synchroncus’ anine lectures o lake place during the firet
weaek of July va zoom

Learning ook 11  introduston a pundstons of medis itsraoy

This binck consists of @ 3 hour in.person training session. Sontent covered in Blocs 1.1
Incusses

Wieloome and Introduction

MEL-CC Project Owe nokee

Sell-assessnent

L wihat 1t (s and why s impodant?

AL and Linraries

Teaching MIL

Learning ook 12 Unosrctanding and He oo
This binok conssts of *.5h of independent study 10 D undartaken by the shasent af their
conuenienoe . Gontent cosened In Block * 2 inchsdes
»  Understanding infheence: Das, discomination, algorihms, who G fust
Scurpes: How fe know If they are relible:

Learning Elock 1.2 Underctanding and Hs oo
This biock consisis of 1.5 hours of ‘synchroncus” anlne leciunes. Condent covered in Block
1.3 inchades:

*  Hey oonoentss bas v dsoriminaton, undue infuenoe

®  Infuence and bas

= Recognising bixs in curselves (motivabed reasons)

o [nsliulional bias: pewerful media ownership, power, efc.

o Teotnokgical bias: algorthms, dala, A1 ete

o Decding who orwhat 10 frust: #oks s everywhers who do you irust

#  The phencmenan of disinfermaiion foday in beland and Eurape
o Wiho deceives ws and why -
= How does i affect us? Consequences of disinfomadon
o How arewe decelved? The Thousand Ways to le (types o
misinfarmation and dsinformation: manipulaied conent, faise condest,
Imposinr content, sl
o Climate change dsnicrmation against sckenoe
Electaral disinfermalion against democracy

o

Module 2 — Teaching MIL {2h)

The aim of Medule 2 s fo provide paricipants with an averview of kkaming simlegies io
consider when ey ame developing iheir prajects and aciiiies.

Moduie 2 s oons sts of ten Eil'ﬂﬂu blooks:
+  Blook 21 requires © hoor of independent shudy (o be completed by the and of July.
+ Blook 2 s a Thour onine leolune b take mace dunng the third week of July via
OO

Learning Slook 21  Actvidies and strategise to taach MIL
This bock censists of one hour of independeni shudy. Condent covered in block 2.2
ncludes:

E'f'

E

Learning Elock 22 Activitles and sirstegles to trach MIL
This bock censists of @ 1 hour of 'synchronous’ enline leclure. Content covered in block 2.2
incides:
®  Wihat should we JRe IR AERAHNDL when anplying MIL
o Rescurces widens, games, actvites
a  Inspiraiicnal experences from |branes
a  How e iniroduce key principles of MIL

*  Digital verification: an empowering process
@ How o verify indormation: advanced icols
o i ity sclentie and graphiks misinfonmation
o I vty mages. viiens and audios: advanced toos
o e verify Al generated content
How o analyse a social media account
o How I venty ndarmation (Smeess and 1o0is)
* Data and graphics misinformation
@ How e verify images. sideos and audios {process and tools)
@ How o verify Al generaded condent
®  How o analyse a soclal meda acoount

8o oo

Module 3 — Developing MIL activities (10 hours)

The: aim of Module 3 Is 40 Drovkie pamipants wiih e fme and Susoor & create their own
community.basied MIL Drojects and scfviies using the temn Btes provided in the 'Guikdance’
documeni.

Moduie 3 s conslsis of ihree learning Blocks:

= Blopk 31 requires approsimabely 4 hours of Independent study (compleied in pairs IF
possbie] io oreale a daft iraning session. This shoukd be compleled by the end of
August

* Biook 3F s 0 Ehoor onine leciine 4o take Dace dunng 1he CO0oNd week of August
ik 2oam.

*  Blook 33 invohies panicinants presanting their proposal for feedback and
aevelnpmant 8wl take up 1o 3 hours and shoud be oompleisd by mid-
Japtambar

Learning Elook 3.1 Cresting a draft ralning ceccion

This leaming block consisis of 4 howrs independent study, ideally working in pairs shady.
Farticipanis use fhe knowledge of their commundty and their &L sncwiedge io oreabe 2
proposal tor @ lnoal MIL activiy Inferaention, using the femplates availah i i e
“Guiseings document.

Learning Elock 1.2 Uclng EDMO MIL guidelines and projeot ismalate to oreats 2 MIL
mrofect for dellvery in the community

This Z hour ‘synchronous” online leciure wil cover:

®  How o infroduoe L recommendatons and ressurees

*  Using EDMO MIL gudalines and femplate 1o create MIL projact

Learning Elnok 3.3 Fescbank and pser review on dratt propocal

This leaming beck ofiers paricipans devel cpment suppor Tor e drafi proposal Through a
seres of (3 X 1 hour TEC) ‘synchronous’ online workshops. Parfcipanis present their
proposal tor feccback and devekipment by cihar part opants and WIL.CC team.

MILCC =
Module 4 — Implementation, review and evaluation (8 hours
independent work)

The aim of Medule 4 is %o increase fhe confidence and compedence of he padcipans inthe
defivery af MIL aclivilies and projects by supporing ihem in i delvery of their projecis and
activlies — o wel 35 sunnoming the review, edsluation and sustainas Ity of e projects and
acthities

Bhoduie 4 15 oonsists of ten leaming biocis:
= Block 4.1 requires approimabely 5 hours of Independent study (compleied in pairs IF
possbie] fo defver an acty By with communilty members. This sheuld be compleled
by mild-Dedober.
* Blook 4.2 requires approximabely 3 hours of Indepersdent work bo review, evaluae
and creaie a sustanakd gy plan for their projecis and acikiles. This should be
compleied by the and of Dotober.

Learning Elook 41 Dslivery of oommunty MIL sobities
This learming biock wil See 1he parke pants deliver thair planned propects and sciviies winn
thar comTanes.

Learning Elogk 4.2 Review and Evaluation

During this leaming bicck paricpants produce an evalsaion reper an the praject or actvEy
ard a sushainabilly plan based an femglaies provided inine "Guidelnes’ documeni. These
reports will be shared with the MIL-CC team.
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Se\f—paced ‘ea rning https://learntocheck.org/

learn g -
toche@ HOME DISINFORMATIO AHSHO ABOUT U D

DISINFORMATION

When you are plunged into chaos

What it is Challenges and Opportunities of Artificial
o Intelligence

How it affects you
alizer frorm chatbols ke ChalGPT to clesning robots

How to combat it

Marina Meseguer | 06.032025 e (w) (@) (@) (@
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https://learntocheck.org/en/item/how-to-analyse-manipulated-content-on-social-media/

MEDIA
- M  AGOOD 1ATIVE:
=DM ne LITERACY INITIAT - I'
%\ G {\ i esho’

EDMO wmmua:ou DEV E LOPM ENT

R EFFECTIVEM
:?Tgmv INITIATIVES

ingrease

Project Work

e Shared Drive
- Guidelines for preparing a project
and activities

- Guidelines for evaluating a project
and activities

- EDMO Guidelines for effective MIL
initiatives
- Extra resources

- Opportunity for you to share
resources that you find helpful

European| MEDIA AND
INFORMATION [Fund

Managed by
Calouste Gulbenkian Foundation

12 principles 18
wrcuv-*‘"’

[} endures

@, reflects ghares and avaluates




Training Overview

Module Block Description Format Complete by
Block 1.1 Live: In-Persan
Introduction and foundations of Media | Workshop June 13
Information Literacy (MIL) 3 hours
Module 1- Block 1.2 Self-paced
Intrnducti-on Understanding influence, Articles Mid July
disinformation and its conseguences 1.5 hours
Block 1.3 Live: Online .
Understanding influence, Lecturs First week
disinformation and its consequences 1.5 hours of July
Block 2.1 Live: Online i
Activities and strategies to teach Lecture Third week
Module 2: Media Information Literacy (MIL) 1 hour of July
Teaching MIL
2 Block 22 Self-paced
Activities and strategies to teach Articles End July
Media Information Literacy (MIL} 1 hour
Block 3.1 Self-paced
Creating a draft training session, Articles End
drawing on existing resources 4 hours August
Module 3: i i
Developing MIL Block 3.2 Live: Online Sacond
Activities Using EDMO MIL guidelines and Lecture week of
project templates 2 hours August
Block 3.3 Live: Online
Feedback and peer review on draft Workshops RN
proposal 3 x 1 hours TBC | S2ntember
Block 4.1 Self-paced
Module 4: Delivery of community Media indepandant work | pgid
I i Information Literacy (MIL) activities 5 hours approX. | fctoher
. gally carried out in pairs.
Review and Ideall ied out i i
Evaluation Block 4.2 Self-paced
Review and evaluation of activities. indepandent work | End
Octaber

ideally carried out in pairs.

3 hours approx.

Meodule 1 in Detail

To give you a sense of how the training works, here iz a detailed overview of Model 1:

Block 1.1 - In-Person Workshop (3 hours):
This session introduces you to the overall project. the concept of media literacy, and
the potential role of libraries in promoting media literacy within their communities.

Block 1.2 - Self-Paced Learning (Approx. 1.5 hours):

In your own time, you'll read a selection of short, accessible online articles that
complement the workshop and prepare you for the next live session. You may wish to
revisit some of the articles later in the training to reinforce your learning.

The articles are hosted on Leamn to Check and will be linked in the online overview.
Topics include:
® Understanding influence
Cognitive biases
Glossary of disinformation terms
A thousand ways to lie: types of disinformation and strategies
Internet scams: how they try to trick us
What are conspiracy theories?
Disinformation and human rights
Al basics: what it is, how it works, risks and benefits
Climate change disinformation
Electoral disinformation

Block 1.3 - Live Online Lecture:

Thiz live session builds on the previous materials, exploring key media literacy
concepts, different types of bias, and the current disinformation landscape in Ireland
and Europe. It will include a focus on two case studies: climate change disinformation
and electoral disinfermation.

European| MEDIA AND
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3. lce-breaker quiz

6 MOCK-UP HEADLINES-ONLY 3 ARE BASED ON ACCURATE NEWS STORIES




NASA Confirms Moon Is
Shrinking, Causing
Moonquakes

Real or Fake?




EU Considers Switch to Metric
Time: 10 Hours in a Day, 100
Minutes an Hour

Real or Fake?




France Plans Urban Curfew for
Undocumented Migrants,
Citing ‘Public Order’ Concerns

Real or Fake?




Facebook Gave Advertisers
Data About Users’ Periods
and Pregnancies

Real or Fake?

4




Librarians Rated More
Trustworthy Than Bankers
in Survey on Financial
Guidance

A new survey has found that the public views

R e a ‘ O r F a ke ? librarians as more trustworthy than bankers when
[ )

it comes to providing financial advice.




Oxford Word of the Year
Is an Emoji

Real or Fake?




4. Self-assessment

A SHORT SURVEY OF YOUR VIEWS, SKILLS, EXPERIENCE




Of
|

=]

Please complete the
self assessment

survey E

SCAN THE QR CODE OR VISIT HTTPS://SHORTURL.AT/NIJWH




5. Media and Information
Literacy

WHAT IS IT? WHY IS IT IMPORTANT?




What is media
literacy?




What can a media literate
person do?

What knowledge and skills
does a person need to
become media literate?




How media literate are you?

... people older than you?
... people younger than you?




LU 10™ EDITION

“Most of us think we are fairly media literate” (Potter
2021:16) because we can use and access different
kinds of media.

But our knowledge may be lacking when it comes to
understanding the economics of the media industries,
who controls those industries, how decisions are
made about media, and how media affects us as
individuals and as a society.




este ®

°
es00 o0

® see

Image by Christian llies Vasile, 2012.

Media are so complex and diverse that
there is no perfect knowledge about
media and its influence.

Media literacy is “multidimensional
and a continuum” (Potter 2021:37).




i UNesco

Media Information Literacy is “a set of

e competencies that help people to maximize
MEDIA AND advantages and minimize harmes.
INFORMATION
LITERATE CITIZENS

[It] covers competencies that enable people

THINK to critically and effectively engage with:
CRITICALLY,
CLICK * communications content;
WISELY!

* the institutions that facilitate this content;
* and the use of digital technologies.”

MEDIA & INFORMATION LITERACY X (UneSCO’ 2021)



https://unesdoc.unesco.org/ark:/48223/pf0000377068

Key concept 1

Representations Matter

Media representations are not
neutral. Every representation
involves choices about what to
include, what to leave out, and
whose voices get heard.

a ¢ a # 0 @

=1—13

. R N,
[ d ] - 4

1 ——

5 ¢

Man jailed for sexual
activity-with- rape of
teenager he met on
Instagram




Key concept 2

Ownership and funding matters

Behind every news outlet, social
media platform, and streaming
service, there are owners and
funders with interests, priorities,
and agendas.

Former Washington Post writer unveils
rejected Bezos column that led to her
resignation

Ruth Marcus also claimed that another column

Who's behind the local media
land grab in Ireland?

Independent newspapers and radio stations are being snapped up
by two dominant players that are consolidating their grip on the
market

* IN-PLAY BETTING
" FOR PEOPLE WHO
KNOW THE SCORE

bet365.com




Key concept 3 PR counee

The Advertising

A/ﬂ Standards Authority

for Ireland

OFFICE OF
THE PRESS
OMBUDSMAN

Regulation matters

All media—whether news
organisations, social media OIS
platforms, or entertainment
companies—operate within legal
frameworks.




Key concept 4

Audiences matters

People can experience and
interpret the same media
differently. Recognising that
meaning is contextual doesn’t

mean all interpretations are equal.

"~ Achild accused.
Everyone left to answer.

ADOLESCENCE




i UNesco

MEDIA AND
INFORMATION
LITERATE CITIZENS

THINK
CRITICALLY,
CLICK
WISELY'!

A final caveat:

There are different views on media
information literacy.

Academics, policy organisations, and
practitioners offer slightly different views on
what the core or most important ideas are.

But they are broadly aligned.



https://unesdoc.unesco.org/ark:/48223/pf0000377068




6. MIL in the Community

THE ROLE OF LIBRARIES: GROUP WORK




Group Exercise

e Q.1: What role do you think libraries have in promoting MIL in
communities?

e Q2: What have you done in your library that might have
contributed to promoting MIL in your community?



/. Teaching MIL

CONSIDERATIONS, THEORIES, PRACTICE AND EVALUATION




Guidance on planning, delivery, and evaluation

=DM am

Ewnpeon DHoim Matia Stesnainy

EDMO GUIDELINES
FOR EFFECTIVE MEDIA
LITERACY INITIATIVES

12 principles to increase
effectiveness in the stages of
Development, Delivery and
Review

Reflecting the input and expertise of
100+ practitioners from 50+ countries
and all EDMO Hubs, these Guidelines
aim to help increase the quality of
media literacy across Europe. They
have been designed for use by anyone
involved in the development of media
literacy initiatives, including civil
society, educators, policy makers,
those in the media or tech industries.

In an area as complex and diverse as
media literacy, there can be no
one-size-fits-all approach. Not all
principles will be relevant to all
projects. It is entirely up to the user to
select the most appropriate advice for
their initiative.

Read the full document:

edmo.ew/mil-guidelines

A GOOD MEDIA
LITERACY INITIATIVE:

DEVELOPMENT

(@ has clearly defined goals and
principles

is empowering

promotes critical understanding of
the media ecosystem

ofin
@
% is consultative and relevant
EH

takes an evidence-based approach
&2 isinclusive

is ethical and accessible

DELIVERY

/= is transparent
[Z] is prepared

/&5 is adaptable

REVIEW

# endures

), reflects, shares and evaluates

Media and Information Literacy Community Connections

Guidelines for the
development of MIL
projects and activities

Vitor Tome, Martina Chagman, Nereida Carrillo, Edeen Culioty,
Marina Meseguer, Ana Pinto Martinho e Dina Margato

The ML CC project is supported by

Furopean | MEDIA AND
INFORMATION 'Fund




Guidance on planning, delivery, and evaluation

How to Teach Media Information Literacy

Forty years after the Grunwald Declaration (UNESCO, 1982), 15 years after the Paris Declaration (UNESCO,
2007) and 10 years after the publication of the UNESCO Curriculum for Teachers (UNESCO, 2011}, the second
edition of this important document (UMESCO, 2021) clearly reaffirms the need to train educators, and
citizens, in Media Information Literacy (MIL). 'Fostering the changes in the formal, non-formal and informal
education sector that would result from the introduction of MIL and its impact on educators' professional
development is an important goal of this curriculum’ (p. 8). This section of the MIL CC course aims to
contribute to that goal by supporting trainers in the design, implementation and evaluation of training
sessions in MIL, Al literacy, and disinformation awareness, particularly employing active methodoloaies

suitable for both online and in-person sessions, and for independent learner activities.

Posted by Vitor Tomé | 13.03.2025 Share: (w) (@) (m) (@)

Teaching ILM does not mean teaching new content, but rather a different way of planning, implementing
and evaluating pedagogical activities, regardless of the context [formal, informal or non-farmal} in which
they are developed. To this end, this document addresses initial considerations to be taken into account
before training, points out precautions to be taken when starting a training course, suggests pedagogical

strategies for implementing activities and evaluating them, both in terms of learning achieved and the

perception of trainees and trainers in relation to the training itself.




Wide-range of MIL resources for different topics and target groups

MEDIA
LITERACY
IRELAND

Webwise Parent
Resources

The Webwise Parents Hub provides
parents with advice from experts on key
online safety topics, including: Explainer
guides to popular apps and platforms
Talking points How-to guides. These free

resources are available to download here.:...

AboutMLI~

Joinus = GA

News & Events MLI Awards ~ Training & Development Members ~

FactCheck
Knowledge Bank

Equip yourself to be your own
FactChecker. The Journal FactCheck,
which has been targeting disinformation

in Ireland since 2016, launched a brand new
media literacy resource to allow members
of the public to be their own fact-checker.
The Knowledge Bank helps people to
navigate complex news topics that are
conversation and debate starters across
the...

Everywhere All
the Time

A digital literacy intervention for teens that
fosters critical conversions about
technology and Al With a growing
generation of teens relying on the internet
for learning, entertainment and socialising,
it's crucial to cultivate their capacity to ask
critical questions about how technology
impacts their lives, their communities and
the planet. But how...

Use the STOP, THINK, CHECK method to help find
accurate and reliable information.

STOP
* Read more than the headling
= Don't assume the picture Is giving you the full story
= Just because information goes viral, doesn't mean It Is true or
nccurate

D THINK

= Ask yoursell what the purpose of the information is

= Consider your own binses

= See if the information is being reported anywhere else
CHECK
= Check the source
+ Lok closely at the web address
= Look at the detail to check for accuracy

= Ask an expert

Top Tips to Be
Media Smart

Download and display these posters to
remind people how to 'Stop, Think and
Check', and to promote any Be Media
Smart events you might be planning. Do let
us know about any events and we can help
to promote them. Posters are available in
Irish and English....




A bank of resources and templates for re-use in the project pack

BiODH TUISCINT
AGAT AR NA

i
Read - MEAIN_LEIDEANNA

beyond the
headline

See edmohub.ie

= ERiE= FactCheck &) NEWsWHIP 5%

Bain usdid as an modh oibre - STOP / SMAOINIGH / SEICEAIL @

le culdiu leat teacht ar fhaisnéis chruinn iontaofa.

STOP

* Léigh néos mo nd na ceannhiene

* Na giac lees go bhiuil an sceald ar fad a chwar w1 bpechor na |
ngriangral

+ Ni wonann iomha mhearscaipthe no iomba a bhesth ag treochtal
agus iomha ata beachn

ry mu
Leigh .

, , KK SMAOINIGH
n I os m o : S)l;our::;::;‘.:r::lmlha agum ceard do a Dhiull

v Foach an biduil tasinisciu & dheansenh s an bidainnem in son st

na an . STOP | THINK | CHECK

ceannline

SEICEAIL
o Féach an bhiuil an an Muasisteis & buairiscin son At eile
- H « Féach go chramach ar sheoladh an laithredin
FeaCh edmOhUb'le * Féach ar na mionsonras, an biviusl siad cruine? MEDIA .
o Culr ceist ar shaineolsd uTeracy 1 EDMO

IRELAND — Ireland

J IS Thejournal i
Fa(;tCheck 0 NEWSWHIP i bemediasmart.ie i o ol Bk e M Pl




'z Improve your Media Literacy
Wednesday 7pm

UPCOMING ||
EVENTS |

................................
nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn
--------------------------------

Would you turn up to
something like this?




Swipe Left on Scammers:
Outsmarting Online Cons
Wednesday 7pm

I/

-—

UPCOMING ||
EVENTS

................................
nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn
--------------------------------




Swipe Left on Scammers:
Outsmarting Online Cons

i Wednesday 7pm
UPCOMING The Algorithm Made Me Do It:
EVENTS Who Decides What We See Online?

TR Wednesd ay /pm




Swipe Left on Scammers:
Outsmarting Online Cons
> Wednesday 7pm

-

UPCOMING The Algorithm Made Me Do It:
EVENTS Who Decides What We See Online?

A B S R e WEd nes d ay 7 p m

Who Can You Trust?
Navigating Election News and Noise
Wednesday 7pm



Who Can You Trust?
Navigating Election News and Noise

Imagine you are hosting this session for the public.

The session will highlight common types of election
misinformation, guide people through the Electoral
Commission website, and encourage critical thinking
about information and sources.

You have done the recommended planning in terms of
sourcing relevant material and ensuring it is accessible.




Who Can You Trust?
Navigating Election News and Noise

Imagine you are hosting this session for the public.

The session will highlight common types of election
misinformation, guide people through the Electoral
Commission website, and encourage critical thinking
about information and sources.

You have done the recommended planning in terms of
sourcing relevant material and ensuring it is accessible.

What could go wrong? What would worry you
the most about doing this?




The Algorithm Made Me Do It:
Who Decides What We See Online?

Imagine you are hosting this session for other librarians.

The session will explain key concepts of media literacy
with a view to helping more staff feel confident about

talking to members of the public about
media/information.

You have done the recommended planning in terms of
sourcing relevant material and ensuring it is accessible.

What could go wrong? What would worry you
the most about doing this?




3. Review

QUESTIONS, COMMENTS, NEXT STEPS

European| MEDIA AND
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